
2006
Strategies for Success in Kids Market 

Today and Tomorrow!

Compact One Day Conference: 16 May
Stamford Plaza, Double Bay, Sydney

Plus 17 May Ð half-day exclusive Workshop

Earlybird Booking Deadline Friday 21 April 2006 www.foxevents.com.au

BRANDchild Kids Marketing conferences continue to deliver Martin
LindstromÕs legacy of understanding Tweens and discovery of the
essential, latest marketing knowledge and future directions in this

powerful and difficult market. 

BRANDchild delegates expect to:

� Win kids with passion and involvement at each stage of their
development

� Discover emerging opportunities of Branded Entertainment
� Learn how to Ôdo innovation on demandÕ - walk away with ready ideas 
� Get the accurate perspective on the impact of advertising on childrenÕs

decision making and the future media strategies
� Leverage with multi-touch communication solutions for kids
� Implement strategies for keeping your brand relevant and thriving
� Understand how Social Responsibility fits into marketing strategy and

how it can be a source of innovation and survival

Learn & be inspired by international and Australian leaders:

� Paul Kurnit, President, KidShop
� Professor Dick Mizerski, Chair in Marketing, University of WA
� Nicole Sheffield, Group Publisher, Pacific Magazines
� Duncan Morris, Vice President of Research, Turner International Asia Pacific
� Brian Gallagher, Director, Full Circle Entertainment
� Roger LaSalle, Director, Matrix Thinking
� Andrew Kilsby, Corporate Affairs, Kraft Asia
� Simon Robinson, CEO, Cares Australia (ex Business in the Community, UK)





Dear Colleague,

BRANDchild 2006 Kids Marketing
Congress is truly the most
comprehensive industry congress for
anyone and everyone who targets
the controversial $4 billion market of
Tweens, kids aged 7 - 14.

Join us on the 16 & 17 May at the
Stamford Plaza Double Bay, Sydney
for one or two intensive days of
knowledge, inspiration and advanced
thinking. Build on best-in-class
international and Australian case
studies and original, proprietary
research.

BRANDchild 2006 features
compelling keynotes, top names
from the cutting edge of kids and
youth marketing and heavy hitters
from leading, knowledge driven
businesses.

BRANDchild 2006 is the only
professional industry congress you
need to attend this year to advance
your brand strategies beyond 2006!

Margaret Manson
Director
Global Trendz Marketing

16-17 May 2006 Stamford Plaza Double Bay, Sydney

PRELIMINARY PROGRAM 
DAY 1 - TUESDAY 16 MAY 2006

8.30AM- 8.45AM Opening from the Chair & the Conference MC, Melissa Habchi,
Editor in Chief, K-zone

8.45AM- 9.30AM How to keep the product alive with Tweens through
involvement and entertainment - Nicole Sheffield, Group
Publisher, Pacific Magazines
Kids interests and priorities change from month to month - in pursuit of the
next cool thing. How does the Tween brand stay abreast and maintain the
interest of its audience with tools beyond the limits of the physical product.
How to conduct and utilise the research in ongoing product development. How
to create entertainment value with Tweens.

9:30AM-10.15AM New Multimedia Platform Solutions in Kids Communication -
Case studies and trends - Cartoon Network
Exploring viewing trends with kids in Australia, this presentation will show how
characters can be used to build relationships with viewers and how TV channels
are becoming total brands rather than just on air entities. The ongoing evolution
of new technologies will be examined especially with the pervasiveness of the
Internet and how emerging interactive digital technology is impacting modern
life. Findings from the latest research studies will show the growing role of kids
and tweens as influencers in a family’s purchasing decisions of big ticket items
and reveal trends around spending power and purchasing habits and tweens’
view on new technology. Case studies will illustrate how to create multi-platform
solutions in creating an effective campaign that expands beyond TVC’s to reach
the tween market. 

10:15AM-10:45AM Morning Break and Interactive Kids Business EXPO

10:45AM-11:30AM The myth and reality of changing children's decision-making and
behaviours with marketing - Prof Dick Mizurski, University of WA
Where emotions run wild, we ask science to provide some basis for objectivity
and a path out of the vicious circle of 'should, shouldn't'. The implications of the
new realities of how kids respond to messages and make responses to products
will be discussed in relation to both marketers and public policy makers.

11:30AM-12:15PM SOCIAL RESPONSIBILITY PANEL - Our kids - our future - how to
ensure a positive future of marketing in the kids market?
Address by The Hon Mel Brough MP, Minister for Families, Community Services
and Indigenous Affairs (invited); Cares Australia - How Social Responsibility can
drive innovation and a healthy bottom line? Presentation on global trends in
corporate social responsibility; Panel providing opinion and reason behind their
strategic decisions including Kraft Asia - brief moderated forum for opinions and
questions on the future of responsible marketing and the bottom line.

12:15PM-1:30 PM Luncheon at the Interactive Kids Business EXPO

1.30PM-2:30 PM KEYNOTE: Tween Sweet: Powerful Consumers and Potent
Conscience - Paul Kurnit, Founder and President KidShop (US)
The concept of tweens is a relatively new idea.  At 7-13 they are the in-
betweens and they are the influencers and the influenced.  They are an
opportunity market and a future market. But, tweens are also a conscience
market.  They are sweet kids who still have their moral comapsses intact. They
are experimenters and brand adopters.  But, they are also socially aware and
commercially and culturally critical. This talk will discuss today's state of tween.
Who are these kids?  What do they want? What do they care about? What
motviates them? Why are they the new sweet spot of marketing? What are the
future trends for this market? How can we engage them as commercial to social
audiences to create big brands and positive social change? 



www.foxevents.com.au Earlybird Booking Deadline Friday 21 April 2006

WHO ATTENDS
BRANDCHILD

Senior Executives, Directors,
Marketing, Advertising, Creative and
Product Managers from:

• Manufacturing – kids and family
products

• Retail 
• Communications
• New media 
• Services – Family
• Below the line Promotion
• Strategic Research 
• Advertising Agencies
• Education
• Public Relations

CONGRESS SECRETARIAT
DETAILS

Fox Events
649 St Kilda Road
Melbourne Vic 3004
Ph: 03 9692 5999
Fax: 03 9692 5988
www.foxevents.com.au

Contact: Bev Williamson,
bev@foxevents.com.au or 
Ph: (03) 9692 5999

Paul Kurnit will present this exclusive workshop that is aimed
at  practical and strategic application to the questions of:
what is a brand in the Kids’ market, how to progress from
product to brand, what is the interface between kid lifestyle
and brand status and how can you manage a kid brand for
long term success? 

Workshop learning outcomes will include:

• Kid brand awareness, interest, influence and demand 
• The dynamics of products and how they are elevated to

brand status    
• Capitalizing on the linkage between kid lifestyle dynamics

and brand connections 
• The road to brand loyalty and longevity 
• Marketing principles and tools to launch, maintain and

drive brands with kids. 

2.30PM-3:00 PM Mastering future media communication strategies for kids
and family markets - Mark Kennedy, Partner, Optimedia
Kids lifestyles, media mix, social hotspots (social responsibility, obesity) have
been undergoing incremental changes over the last few years. What impact on
communication strategies for kids and family products/services can we expect in
the near future and what should marketers consider to ensure ongoing success
of their brands? Just how critical is the duality of communication: kids and
parents? What are the future trends kids marketers can tap into?

3:00PM-3:30 PM Afternoon Break and Interactive Kids Business EXPO

3:30PM-4:10 PM Marketing Today - Brand Experience Makes All the
Difference! - Steve Lennon, MD, Imagination Australia
What is this new trend and how to harness its potential in reaching kids through
multi-touch entertainment? You will discover why experiential marketing is on
the rise, right around the world. Companies are increasingly using experiential
marketing as a necessity, as they realise it’s becoming very difficult to
differentiate their brands without giving people an authentic experience.
Imagination will demonstrate how the principles of experiential marketing can
be applied in practice, to capture the hearts and minds of an audience –
whether they be children, parents, young adults or the family unit.

4:15PM-4:45PM On-demand Innovation Workshop - Roger LaSalle, Matrix Thinking
To survive in the rapidly changing and competitive market of kids’ products, the
challenge for the company and marketing is to innovate. But how to harness
innovation when you need it? Roger La Salle will take you on a journey of
discovery into the world of innovation and opportunity. You will see possibilities
of innovations, opportunities and patentable products you can implement the
next day within your company.

4:45PM-5:30PM Reaching Kids with Technology - Jennifer Williams, MD, TribalDDB
We are living through dramatic changes in the internet market. No
segment is adopting this new technology more aggressively that the
youth market. This presentation is focused on what is happening and
how this will impact youth marketing. To today's kids the internet and
all things digital are normal but they are not all the same. What is the
profile of some of today's technologically enabled kids? The 'toys'. What
are they doing online? What are the new types of interactions and new
challenges in communication?

5.30PM-7.00PM Networking Cocktail Function @ Interactive Kids Business EXPO

DAY 2 - WEDNESDAY, 17 MAY 2006 EXCLUSIVE WORKSHOP 
(STRICTLY LIMITED PLACES)

“CONNECTING BRANDS TO KIDS’ LIFESTYLE”
PRESENTED BY: PAUL KURNIT, PRESIDENT, KIDSHOP

PRELIMINARY PROGRAM -CONTINUED
DAY 1 - TUESDAY 16 MAY 2006



SPONSOR INFORMATION

BRANDchild 2006 are proud to announce Pacific Magazines as our Major
Strategic Partner for this years conference. 

This is the third consecutive year that Pacific Magazines have been our
Major  Strategic Partner demonstrating both their leadership in the
Tweens market and their passion to be involved in this great event.
Pacific Magazines is Australia's most innovative publisher of mass
women's homemaker, fashion, men's and youth titles. 

Pacific Magazines is wholly owned by Seven Network Limited and in July
2004 acquired Murdoch Magazine titles, Better Homes and Gardens,
Marie Claire and Men's Health. 

Combined with the established Pacific Publication titles, New Idea, That's
Life, Home Beautiful, Girlfriend, Family Circle, Your Garden, Monument,
K-Zone, Total Girl and TV Hits, the New Pacific Magazines account for
approximately 22% of Australia's total magazine circulation and
dominates the fashion, youth, homemaker and real life categories. 

Their aim is to deliver marketing solutions for their valued clients that
provide creativity, innovation  and cross media integration opportunities
to maximise the impact of their advertising investment.

CONSIDERING SPONSORING
OR EXHIBITING?

This event is a perfect opportunity to demonstrate to Marketing
Managers and Business Development Managers and the like, your ability
to promote effectively to the 'Tweens' market through various mediums. 

Over 160 marketers and brand communicators from a range of industries
attend each year making BRANDchild one of the largest marketing
congresses in Australia. We will be combining knowledge with practical
demonstrations of new marketing solutions as well as creating a more
interactive Kids Business Expo to add to this dynamic and efficient event.  

The congress will be a true exchange of brain power through interaction,
panel discussions and by hosting internationally and locally renowned
speakers.

For information relating to remaining Sponsorship
opportunities, please contact Bev Williamson,
bev@foxevents.com.au or 
ph: (03) 9692 5999.

VENUE
The confirmed venue for the 2006
BRANDchild Congress is: 

Stamford Plaza Double Bay 
33 Cross Street 
Double Bay NSW 2028 
PH: 02 9362 2189 
FX: 02 9362 4744 
www.stamford.com.au 

Located in the heart of Double Bay, just 10
minutes from the city centre and 12 kms
from the airport, Stamford Plaza Double
Bay provides the ideal location, and is
within easy reach of all that Sydney has to
offer. 

The hotel has 140 luxury guestrooms,
including 15 Executive Suites, most with
Juliet balconies, and many with stunning
harbour views. 

Additional features include Baygrill
restaurant and live entertainment nightly in
Winston’s Bar, an outdoor heated
swimming pool, sundeck, gymnasium, and
secure undercover car parking. 

ACCOMMODATION
RATES 

Fox Events have a room block at the
Stamford Plaza Double Bay for the nights of

the 15 and 16 May 2006. 

STANDARD ROOM

$240.00 per room per night 
(single, double, twin), 

rate includes breakfast. 

All accommodation bookings are to be
made using the registration form. 

Should you require a different category of
room or dates outside those listed above,
please call Fox Events on 
(03) 9692 5999 or 
email: bev@foxevents.com.au 
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Registration Form
Fax back to 03 9692 5988

email: bev@foxevents.com.au

CONTACT DETAILS: Delegate 1 - Please complete one form per person attending

Surname: ___________________________________________________   First Name:______________________________________________

Organisation: ________________________________________________   Position:_________________________________________________

Postal Address: _________________________________________________________________________________________________________

_________________________________________________________________________________ State: ___________ Postcode: ___________

Telephone: (      ) ____________________________________________   Fax: (  ) ______________________________________________

Email:   ______________________________________________________   Mobile: ___________________________________________________

Special Dietary Requirements: ___________________________________________________________________________________________

Registration Fee - inclusive of GST Early Bird Rate Standard Rate

Full Congress Registration, Day 1 only $860 $960 $___________

Full Congress Registration, Day 1 & 2 $1600 $1700 $___________

Networking Cocktail Function, 5.30pm - 7.00pm $55 $60 $___________

The Full Congress Registration, Day 1 only is inclusive of: arrival tea/coffee, morning and afternoon tea/coffee, buffet lunch, cocktail
reception, access to all conference sessions and the exhibition, bag and all inclusions, CD Rom of papers.

The Full Congress Registration, Day 1 & 2 is inclusive of: arrival tea/coffee, morning and afternoon tea/coffee, buffet lunch, cocktail
reception (Day 1), arrival tea/coffee, morning tea/coffee (Day 2), access to all conference session and the exhibition, access to the workshop,
bag and all inclusions, CD Rom of papers.

Please note that a ticket to the cocktail function is included in the registration, tickets should only be booked for additional people who want
to attend from your company.

ACCOMMODATION 

Accommodation - number of nights __________ x $240.00 per room per night $___________

Date of arrival _________________________   Date of departure _______________________

I would like a ❒ single ❒ twin ❒ double room

I will be sharing with _____________________________________________________________

Special Requests _________________________________________________________________

________________________________________________________________________________ Total $___________

PAYMENT OPTIONS

❒ Please charge my:    ❒ Amex    ❒ Diners    ❒ Visa    ❒ Master Card    ❒ Bankcard

Card No: ____________/____________/____________/____________ Expiry Date       /

Cardholders Name: __________________________________  Cardholders Signature: _____________________________________

❒ I/we will pay by direct debit to the following account: Fox Events P/L, ANZ Bank, BSB 013-435, Account Number

197948769. Please fax a copy of the remittance advice slip to 0396925988 as soon as payment is made.

❒ I/we will pay by cheque. We realise our booking is not confirmed until the cheque has been receive and processed.

All cheques to be made payable to Fox Events
Post Payment to: Fox Events
649 St Kilda Rd, Melbourne VIC 3004

Cancellation of Registration/Accommodation: The deadline date for the cancellation of registrations without penalty is 21 April 2006. Cancellations must be made in writing to the
Conference Secretariat prior to this date. Cancellations received after the 21 April are subject to a 100% cancellation fee. Name changes are permitted without penalty.
Privacy Statement: By providing us with your personal information you acknowledge that such information may be used in the organisation of the congress and will enable us to update
you with information in relation to the congress as appropriate. All personal information provided to us will be handled in accordance with the Commonwealth Privacy Act 1988. If you
have any objections to your information being used in the above manner, please contact Bev Williamson, at Fox Events to effect the requested exclusions.

Fax back to (03) 9692 5988


